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Abstract  

The rise of digital technology has positioned Instagram as 

a significant platform within the context of English 
Language Learning (ELL). This study conducts a 

comprehensive literature synthesis across 16 empirical 
studies—local and international—to assess the platform's 

effectiveness in enhancing language skills, student 
motivation, and its role in overcoming traditional learning 

constraints. The findings consistently demonstrate that 

Instagram holds substantial potential for improving 
vocabulary acquisition (including specific lexical items like 

collocations), writing skills, and speaking skills. The 
platform's visual and interactive features are highly 

effective, significantly boosting student motivation and 

overall English competence (Hanip Pujiati, n.d.). 
Furthermore, Instagram proves valuable as a 

supplementary tool in distance learning and in mitigating 
issues such as limited classroom time ((Aloraini, 2018); 

(Ramazanova et al., 2022)). Overall, students exhibit a 

robust positive perception of Instagram as the most 
frequently used social media medium for educational 

purposes. The implications support integrating Instagram 
as an effective and motivational Mobile-Assisted 

Language Learning (MALL) tool in the English Language 
Education curriculum. 
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INTRODUCTION  

The rapid advancement of information and communication technology (ICT) has transformed the 

way society communicates and has opened doors for innovation in the field of education (Kurnia & 

Nasution, n.d.). Amidst this dynamic, Instagram emerges as a visual social media platform that offers 

interactive features, with the potential to enrich language learning experiences, and to boost students' 

motivation and overall competence (Kurnia & Nasution, n.d.; Hanip Pujiati, n.d.). 

Instagram, reported as the most frequently used social media platform for educational purposes 

among learners (Erarslan Yabanci Diller Egitimi Bolumu & Dili Egitimi Anabilim Dali Bask, 2019), is viewed 

as a good opportunity for educational purposes due to its appeal to youth/students (Alya Parangu, 2020). 

Consequently, research in Indonesia and globally has extensively explored the platform's role. The 

objective of this synthesis article is to consolidate findings from various empirical studies to provide a 

comprehensive overview of Instagram’s contributions in the ELL context.  

METHODS 

This article employs a Literature Synthesis approach to analyze and combine key findings from the 
research articles provided by the user. The synthesis process involves identifying core themes, clustering 
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findings by language skill, and comparing results from quantitative (effectiveness), qualitative 
(perception), and literature review studies. This approach allows for the identification of both the benefits 
and barriers of using Instagram in ELL (Abdullah Al-Garawi, 2019) 

RESULT AND DISCUSSION 

RESULT 

a. Instagram’s Effectiveness in Enhancing Skills and Motivation 

Empirical studies show consistent results regarding the positive impact of using Instagram: 

1. Vocabulary and Lexical Item Mastery: 

o Instagram has great potential in improving language skills, especially vocabulary (Kurnia 
& Nasution, n.d.). 

o The use of Instagram captions and educational videos proved significantly effective in 
students' vocabulary mastery (Rosdiani et al., 2022); Evafaliyanti & Usmawita, 2019). 

o More specifically, Instagram-assisted instruction was shown to be effective in teaching 
collocations and colligations (Nushi & Dayani, 2022). Research also suggests that 
grammar posts can result in higher output accuracy than vocabulary posts (Aloraini, 
2018). 

2. Writing Skill: 

o Instagram as a learning medium is more effective compared to conventional media in 
teaching writing skills, showing a positive interaction between the teaching medium and 
students' creativity (Alya Parangu, 2020). 

3. Speaking Skill and General Competence: 

o The use of uploaded-recorded videos on IGTV (an Instagram feature) is effective in 
improving students' speaking skills (Himmah et al., n.d.). 

o In addition to improving specific skills, the use of Instagram has been proven to 
successfully motivate students to learn English and enhance their overall English 
competence (Hanip Pujiati, n.d.). 

b. Student Perception and Platform Status 

Perception studies reveal a highly supportive view: 

• Platform Status: Instagram is reported as the most frequently used social media platform for 
educational purposes (Erarslan Yabanci Diller Egitimi Bolumu & Dili Egitimi Anabilim Dali Bask, 
2019) and is highly valued as a supplementary tool for formal classes. 

• Positive Perception: Students have a positive perception of using Instagram as a medium for 
learning English (Anindita & Noveintine, 2022; (Lailiyah & Setiyaningsih, 2020). 

Knowledge Enhancement: They report that Instagram can enhance their knowledge of vocabulary, 
grammar, and pronunciation (Anindita & Noveintine, 2022).  

 
DISCUSSION 

The synthesis of the existing literature concludes that Instagram is an effective, highly 

motivating, and positively received medium for English language learning across various skill levels and 

contexts (including distance learning). The platform demonstrates the capability to enhance specific 

lexical skills, productive skills (writing and speaking), and general competence, as well as to overcome 

classroom time constraints. 
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Implications of these findings are that English lecturers and teachers are encouraged to: 

1. Formally integrate Instagram into course design, utilizing its visual content and interactive 

video features. 

2. Explore Instagram’s role as an effective MALL tool for increasing motivation and supporting the 

teaching of specific lexical items (such as collocations). 

3. Investigate further the benefits and barriers within the Indonesian context (Abdullah Al-Garawi, 

2019). 

 
CONCLUSION 

Instagram, as a MALL platform, offers valuable opportunities for enhancing vocabulary, speaking, 

writing, and collocation learning. It also boosts learner motivation and engagement across diverse 

cultural contexts. When strategically integrated into ESP and EFL curricula, Instagram can serve as a 

transformative tool. Future research should emphasize longitudinal designs, comparative studies, and 

curriculum-aligned frameworks for sustainable implementation. 
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